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Disclal
This presentation does not constitute or form part of and This presentation includes statements that are, or may be The information and opinions contained in this document are
should not be construed as an advertisement of securities, an deemed to bel,odkiiomrgvasrtdat ement s}, wi tphovidedas ptéhe date of this presentation and are subject to
offer or invitation to sell or issue or the solicitation of an offer the financial condition, results, operations and businesses of change without notice. Some of the information is still in draft
to buy or acquire or subscribe for securities of X5 Retail Group X5 Retail Group N.V. These forward -looking statements can be form and neither X5 Retail Group N.V. nor any other party is
N.V. or any of its subsidiaries or any depositary receipts identified by the fact that they do not only relate to historical under any duty to update or inform recipients of this
representing such securities in any jurisdiction or an invitation or current events. presentation of any changes to such information or opinions.
or inducement to engage in investment activity in relation In particular, it should be noted that some of the financial
thereto. In particular, this presentation does not constitute an Forward-l ooki ng statements often use wo infdrhatienuetatng ta X5jRetail Group N.V. and its
advertisement or an offer of securities in the Russian anticipatej, 3targetj, Iexpectij, I e subdidiades ceritajnednithisdeeumerthas nbtdbeep auditede d § ,
Federation. 3Jplanj, 3dgoalj believej, or ot her wandthsome ¢asesisbasetl an manageraentiinforgnation and
By their nature, forward -looking statements involve risk and estimates.

No part of this presentation, nor the fact of its distribution, uncertainty because they relate to future events and

should form the basis of, or be relied on in connection with, circumstances, a number of which are beyond X5 Retail Group Neither X5 Retail Group N.V. nor any of its agents, employees

any contract or commitment or investment decision N. VAs control. As a result, X5 Ret aiorladviGarsontepd oMhave adng duty or bhligationtd ut ur e

whatsoever. results may differ materially from the plans, goals and supplement, amend, update or revise any of the statements
expectations set out in these forward - looking statements. X5 contained in this presentation.

No representation, warranty or undertaking, express or
implied, is given by or on behalf of X5 Retail Group N.V. or any
of its directors, officers, employees, shareholders, affiliates,
advisers, representatives or any other person as to, and no
reliance should be placed on, the fairness, accuracy,
completeness or correctness of the information or the
opinions contained herein or any other material discussed at
the presentation. Neither X5 Retail Group N.V. nor any of its
directors, officers, employees, shareholders, affiliates,
advisors, representatives or any other person shall have any
liability whatsoever (in negligence or otherwise) for any loss
howsoever arising from any use of this presentation or any
other material discussed at the presentation or their contents
or otherwise arising in connection with the presentation.

Retail Group N.V. assumes no responsibility to update any of
the forward looking statements contained in this presentation.

For Russian law purposes, the securities mentioned in this
presentation (the "Securities") represent foreign securities.

No prospectus for the issue of the Securities has been or is
intended to be registered with the Central Bank of the Russian
Federation. The information provided in this presentation is
not intended to advertise or facilitate the offer of the Securities
in the territory of the Russian Federation. This presentation
does not represent an offer to acquire the Securities or an
invitation to make offers to acquire the Securities.



2 X5 RETAIL GROUP

Online food retall
market

‘g Vladimir Salakhutdinov

Director of Strategy




X5 WEBCAST: ONLINE BUSINESSES, MAY 2020

Food retall market

Russian food retail market, RUB trn

5 YEAR CAGR
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Share of segments by country, 2019

USDBLN 249 1,191 282 246
0.3% 2% 0.8%
11% 13%
24%
76% 87% 86%
Russia USA Germany UK
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Online food retail market

Russia online food retail market structure Key players in online food retail market
X5 RETAIL GROUP

RUB BLN 42 121 510 716 - .
Online o
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Online hypermarkets

Express delivery Online I .
. | marketp|aces OZON 69py- gOOdS T“ALL
Delivery services
Hl online marketplaces
I Other channels
Other ‘ PERFORMANCE
channels @ Grow Food I evrnlll AN R

2019 2020E 2023E 2024E

Note: online food retail does not include FMCG segments
Source: Infoline (conservative scenario)
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Role of e -grocery: the consumer perspective

Food and Non -food Assortment
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X5 position in online food retail market

Top players by turnover (incl. VAT), RUB bin
Q1 2020 APRIL 2020

) X5 RETAIL GROUP 2.40 1.70

yrronoc: 3.90 1.65
CBEP = 1.49 1.51
OZON food only 2.20 1.06
igooods 1.25 1.00
fAnpexc Nlaska 0.80 0.90
O camokar 0.80 0.85

Source: Infoline

X5 targets market share increase in online

RUB BLN

42

2019

716

202 4 ¢

X5As target
share in online:

15720% ...

Il X5 express delivery
from Perekrestok and Pyaterochka

Perekrestok.ru

Other online food retailers
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Online hypermarket segment

overview (stock

-up mMission)

Online hypermarket segment, RUB bin Key trends
X5AS SHARE 16718% >25% A Online hypermarkets constitute the largest A Key players in the segment today are offline
N THE SEGMENT: segment in e -grocery store operators
243 A The online hypermarket segment is expected A The key players in the online hypermarkets
178 to increase 10x up to RUB 243 bin by 2024 segment have focused primarily on large
cities with populations over 1 million
47
24
2019 2020E 2023E 2024E
7 ' A

Key players X5 ARwaH OKEWN

Source: Infoline



