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This presentation does not constitute or form part of and should not be construed as an advertisement of securities, an offer or invitation to sell or issue or the solicitation of an 
offer to buy or acquire or subscribe for securities of X5 Retail Group N.V. or any of its subsidiaries or any depositary receipts representing such securities in any jurisdiction or an 
invitation or inducement to engage in investment activity in relation thereto. In particular, this presentation does not constitute an advertisement or an offer of securities in the 
Russian Federation.

No part of this presentation, nor the fact of its distribution, should form the basis of, or be relied on in connection with, any contract or commitment or investment decision 
whatsoever.

No representation, warranty or undertaking, express or implied, is given by or on behalf of X5 Retail Group N.V. or any of its directors, officers, employees, shareholders, affiliates, 
advisers, representatives or any other person as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the information or the opinions 
contained herein or any other material discussed at the presentation. Neither X5 Retail Group N.V. nor any of its directors, officers, employees, shareholders, affiliates, advisors, 
representatives or any other person shall have any liability whatsoever (in negligence or otherwise) for any loss howsoever arising from any use of this presentation or any other 
material discussed at the presentation or their contents or otherwise arising in connection with the presentation.

This presentation includes statements that are, or may be deemed to be, “forward-looking statements”, with respect to the financial condition, results, operations and businesses 
of X5 Retail Group N.V.   These forward-looking statements can be identified by the fact that they do not only relate to historical or current events.  Forward-looking statements 
often use words such as” anticipate”, “target”, “expect”, “estimate”, “intend”, “expected”, “plan”, “goal” believe”, or other words of similar meaning.

By their nature, forward-looking statements involve risk and uncertainty because they relate to future events and circumstances, a number of which are beyond X5 Retail Group 
N.V’s control.  As a result, X5 Retail Group N.V’s actual future results may differ materially from the plans, goals and expectations set out in these forward-looking statements. X5 
Retail Group N.V. assumes no responsibility to update any of the forward looking statements contained in this presentation.

This presentation is not for distribution in, nor does it constitute an offer of securities for sale, or the solicitation of an offer to subscribe for securities in Australia, Canada, Japan or 
in any jurisdiction where such distribution, offer or solicitation is unlawful. Neither the presentation nor any copy of it may be taken or transmitted into the United States of America, 
its territories or possessions, or distributed, directly or indirectly, in the United States of America, its territories or possessions or to, or viewed by any U.S. person as defined in 
Regulation S under the US Securities Act 1933 (the "Securities Act”). Any failure to comply with these restrictions may constitute a violation of United States, Australian, Canadian 
or Japanese securities laws.  The distribution of this presentation in certain jurisdictions may be restricted by law and persons into whose possession this document or any other 
document or other information referred to herein comes should inform themselves about, and observe, any such restrictions.  Any failure to comply with these restrictions may 
constitute a violation of the securities law of any such jurisdiction.

For Russian law purposes, the securities mentioned in this presentation (the "Securities") represent foreign securities. It is not permitted to place or publicly circulate the Securities 
on the territory of the Russian Federation at present. No prospectus for the issue of the Securities has been or is intended to be registered with the Federal Service for Financial 
Markets of the Russian Federation. The information provided in this presentation is not intended to advertise or facilitate the offer of the Securities in the territory of the Russian 
Federation. This presentation does not represent an offer to acquire the Securities or an invitation to make offers to acquire the Securities.

The information and opinions contained in this document are provided as at the date of this presentation and are subject to change without notice. Some of the information is still 
in draft form and neither X5 Retail Group N.V. nor any other party is under any duty to update or inform recipients of this presentation of any changes to such information or 
opinions.  In particular, it should be noted that some of the financial information relating to X5 Retail Group N.V. and its subsidiaries contained in this document has not been 
audited and in some cases is based on management information and estimates.

Neither X5 Retail Group N.V. nor any of its agents, employees or advisors intend or have any duty or obligation to supplement, amend, update or revise any of the statements 
contained in this presentation.
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138,136
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470

9M 2011 9M 2012

2012 YTD Expansion Update

Number of Stores Opened, net Selling Space Added, net sq.m. 

+ 154 stores + 51,608 sq.m. 

Acceleration of expansion y-o-y in 9M 2012:
~50% more stores opened adding  ~60% more selling space

3



+ 4 % + 5 % + 5 % + 5 %

+ 11 %

+ 15 %

+ 10 %
+ 11 %

+ 10 %

Jan Feb Mar Apr May Jun Jul Aug Sep

+ 8 %
+ 11 % + 12 %

+ 10 %

+ 17 %

+ 22 %

+ 18 % + 17 %

+ 13 %

Jan Feb Mar Apr May Jun Jul Aug Sep

2012 YTD Net RUR Retail Sales Dynamics

Soft Discounter Net Retail Sales Growth, % y-o-y 1

Supermarkets Net Retail Sales Growth, % y-o-y 1 Hypermarkets Net Retail Sales Growth, % y-o-y

Total Net Retail Sales Growth, % y-o-y
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Note: reflects updated y-o-y growth for the months of Q2 from  Q2 trading results presentation due to correction in the allocation of Kopeyka rebranded stores to supermarkets, 
July numbers disclosed in Q2 financial results presentation adjusted accordingly



2012 YTD RUR LFL Sales Dynamics

Total LFL Sales Growth, % Soft Discounters LFL Sales Growth, %

Supermarkets LFL Sales Growth, % Hypermarkets LFL Sales Growth, %
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2012 YTD Total RUR Sales: Traffic and Basket

Total X5 Sales Growth, % Soft Discounters Sales Growth, % 1

Supermarkets Sales Growth, % 1 Hypermarkets Sales Growth, %
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Note: reflects updated y-o-y growth for the months of Q2 from  Q2 trading results presentation due to correction in the allocation of Kopeyka rebranded stores to supermarkets, 
July numbers disclosed in Q2 financial results presentation adjusted accordingly



2012 YTD LFL RUR Sales: Traffic & Basket

Total X5 LFL Sales Growth, % Soft Discounters LFL Sales Growth, %

Supermarkets LFL Sales Growth, % Hypermarkets LFL Sales Growth, %
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2012 YTD Convenience Store RUR Results

• Rapidly developing format operating under
Perekrestok Express and Kopeyka brands

• Strong LFL and sales dynamics

• Strong demand for this format in urban centers

• In 2012, X5 plans to add 100 convenience stores in
Central region

Net Retail Sales Growth, % LFL Sales Growth, %

Net Retail Sales, mln Comments
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2012 YTD Customer Visits Dynamics

Total X5, mln customer visits Soft Discounters, mln customer visits

Supermarkets, mln customer visits Hypermarkets, mln customer visits
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IR Department Contact Details

Anastasiya Kvon
IR Director

Tel.:   +7 (495) 792 3511
Mob.: +7 (926) 358 8545

E-mail: Anastasiya.Kvon@X5.ru

Andrey Napolnov
Senior IR manager

Tel.:   +7 (495) 662 8888 ext. 22-455
Mob.: +7 (926) 654 6262

E-mail: Andrey.Napolnov@X5.ru

Contact Information
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Gregory Madick
Executive IR Director

Tel.:     +7 (495) 502 97 83
Mob.: +7 (910) 459 73 56

E-mail: Gregory.Madick@X5.ru

Address :4/28, Sr. Kalitnikovskaya, Moscow, Russia
E-mail: iro@X5.ru

Website: www.X5.ru


